
The role of a free and effective press in a
democracy and its impact on the formulation
of public policy are at the center of two on-
going Academy studies. The ½rst deals with
how information about science and technol-
ogy is diffused through the media. It is led by
Donald Kennedy, former Stanford University
President and Editor-in-Chief of Science maga-
zine; and Geneva Overholser of the Univer-
sity of Missouri School of Journalism. The
second examines reporting on business and
the economy and includes among the project
advisors Princeton University economists
Alan Blinder and Alan Krueger. Both projects
take into account the impact of new tech-
nologies and evolving patterns of news con-
sumption on economic models that have
long supported traditional print and broad-
cast media. 

As Ghiglione points out, the technological
revolution and market forces present tradi-
tional media with enormous challenges. On-
line advertising competitors devour major
sources of revenue that have long been tradi-
tional media’s lifeblood. With advertising and
circulation revenues falling, traditional media
shrink their news staffs, resulting in fewer
resources for serious, investigative reporting. 

Today, the future of journalism is best de½ned
by a set of dif½cult questions. Who will pro-
vide the costly news analysis and worldwide
coverage necessary to inform citizens? Will
traditional media keep reinventing them-
selves to meet the demands of the economic,
cultural, and technological future? How can
business, government agencies, educational
institutions, foundations, and other nonpro-
½t organizations encourage needed changes
in the media? Can the sense of excitement
and experimentation that surrounds journal-
ism on the web lead to new models of public-

service journalism? Can traditional consum-
ers of news become more open to quality
journalism presented in online formats?

Many of these questions served as the basis
for discussion at an Academy meeting on the
“Future of News” at the Time-Life Building
in New York in December 2006. Hosted by
Time, Inc. Chief Executive Of½cer Ann Moore
and chaired by former Time, Inc. Editor-in-
Chief Norman Pearlstine, the program in-
cluded a panel consisting of John Carroll,
former Editor of the Los Angeles Times; Jeff
Jarvis, City University of New York journal-
ism professor and blogger; Jill Abramson,
Managing Editor of the New York Times;
Jonathan Klein, President of cnn/us; and
Geneva Overholser, Hurley Chair in Public
Affairs Reporting at the University of Mis-
souri School of Journalism.

To advance the study, the Academy will part-
ner with universities and other institutions
with established journalism programs to spon-
sor a series of workshops designed to assess
the transformation in journalism. According
to Ghiglione, the Academy’s multidiscipli-
nary membership makes it an ideal convener
of this project. Scholars and practitioners in
journalism, computer science, technology,
business, and other ½elds can advance our
understanding of the future of news trans-
mission–its quality, speed, and form. The
social sciences can provide guidance on how
to increase the accountability of those who
report and analyze the news–to make their
work more professional and transparent as a
way of increasing public trust. The humani-
ties can offer insights into such unchanging
human needs as community and personal
contact in a world where digital-age technol-
ogy may diminish as well as empower the in-
dividual.  

Academy Fellow Loren Ghiglione, the Richard
Schwarzlose Professor of Media Ethics at North-
western University, spent six weeks this spring as a
senior visiting scholar at the Academy. He is devel-
oping plans to expand the Academy’s work on the
evolving role that the media are playing in our soci-
ety, and especially the changing nature of journal-
ism in today’s digital world. 

Elected to the Academy in 2004, Ghiglione edited
and published newspapers in New England for
twenty-six years before directing journalism pro-
grams at Emory University, the University of
Southern California, and Northwestern Univer-
sity for a decade. He is former President of the
American Society of Newspaper Editors and for-
mer Dean of the Medill School of Journalism at
Northwestern.
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